


*Source: MS State Workforce Investment Board 



*Source: Lifetracks by nSPARC at Mississippi State University 



*Source: Mississippi Works: Job Resources 
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ULTIMATE GOAL: INCREASE WORKFORCE SUPPLY WHERE IT IS NEEDED 



www.GetOnTheGridMS.com 



www.GetOnTheGridMS.com 
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BEST PERFORMING ADS 

*Over 1800 Likes *Over 66,000 views 



*Google Analytics will not measure traffic of visitors under 

18 years old or traffic from apps. 

 

*Based on 3rd party data from our Mobile vendor, we can 

confidently estimate ages 13-18 to be roughly 50% of all 

traffic 
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*Multiple page visitors stay longer than new 

visitors 

*19% of all sessions are from return visitors 

*Returning visitors stay 125% longer than new 

visitors 

11% 

19% 

0% 

5% 

10% 

15% 

20% 

25% 

More than :30 Viewed 2 or more pages 
400 

675 

0 200 400 600 800 

Referrals to (MSWorks) 

Referrals to Universities 



4.65 2.28 3.00 3.10 1.50 3.00 2.02 2.20 1.56 2.50 1.40 

622 

678 

323 

398 

267 

506 

283 

347 

218 

359 

308 

0 

100 

200 

300 

400 

500 

600 

700 

800 

0.00 

0.50 

1.00 

1.50 

2.00 

2.50 

3.00 

3.50 

4.00 

4.50 

5.00 

Avg. Time on Page Entrances 



•

•

•

•

•

•


